Awareness of DAB

%
All adults 78
16-24 78
25-34 88
35-44 88
45-54 83
55-64 80
65-74 58
75+ 52

Male 84
Female 73

ABC1 83
C2DE 74

Source: Oliver Rowe research



Benefits of DAB over analogue

Screen with a text display l l l |62
Easier to tune (as stations listed alphabetically) _ 60
Sound quality is clearer than AM and medium wave _ 158
Particular stations only available on DAB that | like _ 153
Generally there are more stations to choose from _ 148
Interference free reception _ 141
Sound quality is clearer than FM radio _ 139
You can pause, rewind and even record live radio _ 30
It's the future _ |25
Sets looks nicer _:I 6
There are no benefits _:I 5
Other _:I 4
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Source: Oliver Rowe research



Estimated DAB Services rollout

Cumulative figure 432 423 425 429 430 433

each year
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Source: DRDB



Stations avallable via DAB

services
analogue services only available
through a DAB

radio

DAB services

375 commercial, 58 BBC

=38

brands
only available

brands
through a DAB

152 =

DA B b ran d S Analogue figure — Ofcom (licences awarded). DAB: Jan 2010

42 BBC, 110 commercial




Description of DAB reception at home

71% said DAB reception as good as, or better than FM

Much better than FM 2

A little better than FM

71%

Same as FM

Don't know l 1
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7,000 DAB owners surveyed July 2009




DAB sound quality at home

76% said DAB sound quality as good as, or better than FM

Much better than FM
A little better than FM 26

Same as FM 21

_/
Not nearly as good as FM _ 9

QO

Don't know -3
0

7,000 DAB owners surveyed July 2009



DAB station choice at home

79% said choice of stations on DAB was as good, or better than FM

Much better than FM & AM

A little better than FM & AM

Same as FM & AM

Not quite as good as FM & AM

Not nearly as good as FM & AM

Some good new stations but some FM/AM stations
that I like are missing

Don't know

7,000 DAB owners surveyed July 2009
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Digital Share of Listening

25.0% 1
21.1% 21.1%
20.1% — —
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Source: Rajar



Views of the extra DAB stations (multiple
choice)

They greatly increase my listening choice 41

| would like more stations to choose from 31

I have bought more DAB digital radio sets so | can hear
the extra stations in other places eg another room in the 18
house, in the car, on the train etc

None of them are of any real interest to me 18

My favourite station(s) is no longer broadcasting 9

Other 8
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7,239 DAB owners — July 2009



32% of adults now have DAB at home
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